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Global PR Account Manager

alestrasolutions@gmail.com
Phone :
Web :

Job Summary

Vacancy :
Deadline : May 20, 2025
Published : Apr 30, 2025
Employment Status : Full Time
Experience : Any
Salary : £35K - £49K
Gender : Any
Career Level : Any
Qualification :
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Job Description

A culturally connected, multi award-winning creative agency is looking for an ambitious and detail-oriented
Global PR account manager to work on a flagship drinks brand with an international reach.
This is an exciting opportunity for someone who thrives in a fast-paced environment and enjoys the
challenge of running multi-market PR campaigns. You’ll work on strategies that deliver impact at a local
level while staying aligned to a broader global vision. This role offers the chance to build strong
relationships across continents, collaborate with top-tier partners, and contribute to standout moments in
the brand’s calendar.
Working alongside a Global PR account director, you’ll be the key liaison between global and local
markets, ensuring campaigns are delivered smoothly, creatively and effectively. From toolkits and
timelines to events and reporting, you’ll help shape activity from start to finish and be a crucial part of the
team’s continued growth. There will also be opportunities to contribute to new business as the agency
continues to expand its global offer.
What you’ll be doing:
• Coordinating international PR campaigns across regions such as Europe and Asia, ensuring consistency
and local relevance
• Creating and managing timelines, asset rollouts and communications toolkits to support local teams
• Acting as the day-to-day contact for global client teams, ensuring alignment and trust across
stakeholders
• Writing clear, creative and well-structured PR toolkits and campaign guidance for use in multiple markets
• Collaborating with internal and external teams to ensure consistency across earned, paid and owned
media
• Managing campaign budgets and timelines, keeping everything on track, on brief and on time
• Supporting global events and press-facing activity, with an eye for detail
• Monitoring cultural trends and brand-relevant moments to feed into campaign planning
• Analysing campaign performance and turning results into actionable insights and client-ready reports
About you:
We’re looking for a global PR professional with around five years' experience, including at least two years
working on international campaigns. 
You’ll be:
• An excellent writer and a confident project manager
• Skilled at handling competing priorities while keeping calm under pressure. 
• You’ll have a collaborative mindset and a sharp eye for what works across different cultures and
platforms.
• A genuine interest in consumer brands is key, as is a willingness to roll up your sleeves and get stuck in. 
Above all, you’ll bring energy, curiosity and a passion for impactful, creative work.
What’s on offer:
In addition to a competitive salary and hybrid working (two days in the office), the agency offers a
supportive, inclusive culture with a variety of benefits designed to promote wellbeing and professional
growth. These include generous holiday allowance, private medical cover, flexible start times, and a range
of social, cultural and wellness initiatives. There’s also a discretionary annual bonus scheme and long-
service sabbaticals to reward loyalty.
The agency is proud to champion diversity and inclusion and was recently recognised by PRWeek for its
commitment to building a workplace where everyone can thrive.
Ready to create global campaigns that make a difference?
We welcome applications from people of all backgrounds and experiences. The agency is committed to
building a truly inclusive workplace that reflects the diverse world we work in.

Education & Experience



Braver, Page # 3

Must Have

Educational Requirements

Compensation & Other Benefits


